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BE SELECTIVE 

There’s no need to dive into a long list of networks, pick one or 
two. 

Scouts NSW recommends Facebook and Instagram, as they’re 
the simplest to use and gather the most reach for the Scouts 
audience. 
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CREATE AN ‘ON BRAND’ PROFILE 
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• ‘On brand’ means creating a 

profile that adheres to the 

Scouts brand. 

• You must upload your individual 

Scout Group logo as your 

profile picture. 

• You should list all relevant 

information to your Scout 

Group including address, 

contact details, meeting times, 

links to website and other social 

media handles, bio, etc. 

https://scouts.com.au/wp-content/uploads/2019/01/Scouts-Australia-Brand-Book-V3.pdf


SOCIAL MEDIA CALENDAR 
• A social media calendar can help you 

organise posts and stay on top of 
important dates/holidays. It can also 
help you plan a social media schedule so 
you can draft social media posts before 
they go live. 

• Here is an example of a social media 
calendar using Microsoft Excel: 

• Scouts NSW has created a Trello board 
to help assist Groups in staying up to 
date with all Scouting and international 
days. This Trello board will be 
continuously updated as more occasions 
arise. You can view the calendar here. 
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https://trello.com/b/Mffjr7oL/scouts-nsw-social-media


SCHEDULING PLATFORMS 
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TRELLO 

Trello is an online organisation platform that allows you 

to plan social media posts before you officially upload 

them to your social media platform. This allows you to fix 

up any mistakes. 

BUFFER

Buffer is an online platform used to schedule social 

media posts ahead of time. You can link any social media 

account. Buffer will then upload your post automatically 

depending on which time and date you set it for. This 

tool is helpful when you have loads of posts to upload. 



SCHEDULING PLATFORMS (cont.) 
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If Trello or Buffer don’t work for you, don’t worry! 

There are plenty of FREE social media scheduling 

tools online that may be better for you. In fact, click 

here for a list of free scheduling apps that you could 

try out instead.

https://everhour.com/blog/free-social-media-scheduling-tools/


IMAGE & VIDEO 

• Posting images and videos engages the audience and 
allows Scouts members to get a direct insight to what your 
Scout Group provides.

• An image or video should be colourful, high quality and 
informative without the text. Informative visuals tend to 
attract more eyeball attention than text only. 

• You can get creative and use platforms like Canva to add 
specific borders or elements to your images or create a 
campaign. 

• Make sure you have approval to post children/Scouting 
members. See the Scouts NSW Social Media Guidelines 
here. 
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https://www.nsw.scouts.com.au/wp-content/uploads/2010/10/Social_Media_Guidelines_Sept2021-update.pdf


POSTING A STATUS OR CAPTION 

• Try to post as regularly as you can. You 
can post about upcoming events, share 
previous events, awards, job positions, 
share other Scout Groups posts, etc. 

• Captions should be short and concise. 
Remember, WHERE, WHEN, WHO, 
WHAT, WHY…

• Include popular #hashtags. Using 
hashtags like #Scouts, #Adventure, 
#Camping, etc. which helps you reach 
more people. 
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THE IMPORTANCE OF FACEBOOK MESSENGER

• Members of Scouts appreciate quick responses and 

availability. With Messenger, Scouts members can quickly 

message your Facebook page at any time, and you will be 

able to reply to a Scout related enquiry with the touch of a 

button. 

• You can set up automatic replies with Messenger.

• You will build trust in your Scout Group. If your Scout Group 

is open to dialogue at any time, your Group is easier to trust. 

• Click here for an in-depth Facebook Messenger Guide. 
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https://nsw.scouts.com.au/wp-content/uploads/2022/05/Automatic-Replies-Guide-2022.pdf


AUTOMATIC REPLIES
1. Login to Facebook and go to your Facebook page. Click on ‘Settings’ at the top right corner.

2. Next, ensure that you have Messages enabled for your page. Look for ‘Messages’ then click 

on Edit.

3. You will now be able to see ‘Messaging’ on the left sidebar. Click on it.

4. To set up an automatic reply, go to the ‘During a Messenger conversation’ section and click 

‘Set Up’.

5. Turn on ‘Instant reply’ and select ‘Messenger’. 

6. Type your message and click on ‘Save Changes’. 



FACEBOOK BUSINESS SUITE 
Facebook Business Suite allows your Scout Group to promote 

your Facebook posts depending on what your goal may be. 
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CREATE AN AD FROM YOUR FACEBOOK PAGE

1. Choose a goal. 

2. Add your creative. 

3. Define your 
audience. 

4. Set your budget and 
duration.

5. Decide where you 
want your ad to 
appear. 
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BOOST A POST 
Click here to view an in-depth guide on how to boost a post. 
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https://www.nsw.scouts.com.au/wp-content/uploads/2021/11/How-to-Boost-Your-Own-Posts.pdf


REGULARLY CHECKING & REPLYING 

14

• You need to regularly check your social media 

posts to ensure you are generating positive 

reactions. Make sure to delete any unnecessary 

comments. 

• Reply and engage to as many social media 

comments as you can. 

• Check your Facebook Messenger daily to ensure 

you are quickly replying to enquiries. This will 

leave a good impression on people that are 

interested in Scouts and you can keep up to date 

with events that people send you. 
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