
 

 

Social Media Guidelines 
Revised December 2025 

INTRODUCTION 

These guidelines have been developed to summarise the relevant policies, procedures and 
rules that specifically relate to use of social media in Scouts. 

Scouts NSW values social media as a powerful way of connecting and communicating with its 
members and the wider community. The use of social media can have a large impact on the 
reputation of the Association, as well as individuals. Scouts NSW is committed to supporting 
the responsible use of social media by its members and expects all members to use these 
platforms responsibly and in accordance with the relevant Scouts Australia and Scouts NSW 
rules, policies, procedures and code of conduct.  

Social media changes regularly. The content of these guidelines is current as at the date of the 
last revision. 

WHAT IS SOCIAL MEDIA? 

Social media refers to web-based or mobile-based platforms that allow users to interact, 
communicate, publish and share content that is visible to large audiences. They may include 
platforms such as Facebook, Instagram, TikTok, LinkedIn, X (Twitter), YouTube, Discord, Reddit, 
Messenger, WhatsApp and Snapchat. 

This list is not exhaustive and is subject to change.  

RELATED DOCUMENTS 

As well as reading these guidelines, members should also familiarise themselves with other 
relevant documents including: 

• Scouts Australia Child Protection Policy 
• Scouts Australia Technology Code of Use 
• Scouts Australia Adult Code of Conduct 
• Scouts Australia Policy & Rules (P&R) 

• Scouts NSW Youth Protection Policy and 
Procedure 

• Scouts NSW Organisation & Information 
Handbook (O&I)  

• Scout Promise and Law 
https://scouts.com.au/members/key-resources/  
https://nsw.scouts.com.au/members-services/policies-and-resources/   

All contact between youth and adults in Scouting in an online or social media space must adhere to the  
Youth Protection Policy and Procedure of Scouts NSW. Additional expectations are included in this document  

under the header Two Adults Present (Two Deep Leadership). 

All suspicions, concerns or allegations about criminal or child protection matters should be reported directly to the 
Chief Commissioner, the Deputy Chief Commissioner, the Chief Executive Officer or the Youth Protection and Issues 

Management Team at the NSW State Office on: Tel: 02 9735 9000 or via YouthProtection@nsw.scouts.com.au 

https://scouts.com.au/members/key-resources/
https://nsw.scouts.com.au/members-services/policies-and-resources/


 

 

WHO DO THESE GUIDELINES APPLY TO? 

Members are expected to observe these guidelines whether they are using a personal or official 
Scout account, any time there is an explicit or implied connection and/or representation of 
Scouts.  

Youth members aged 16 and over are permitted to contribute to Scout social media accounts 
provided they are adhering to the principles of these guidelines and are overseen by a minimum 
of two adult member account administrators.  

i. Personal Use 
Personal use refers to an individual's use of social media within a personal social 
network that is not officially connected to Scouts Australia NSW (e.g. a Facebook profile 
belonging to “Joe Bloggs”), but where the member is posting, commenting, or sharing in 
a way that is either explicitly or implicitly connected to Scouts. 

ii. Scout-Related Use 
Scout-related use refers to the use of social media to represent the 
Association/Group/Section etc. in an official or implied capacity (for example, the 
Facebook page for your Group “1st Olympic Park Scout Group”, or TikTok profile called 
“Scout Leader Lexie”). 

EXPECTATIONS 

i. Observing the Guidelines of Individual Platforms 
Members are expected to be aware of and strictly follow the Terms of Service outlined by each 
social media platform (e.g. the guidelines for use of Facebook, YouTube, X, etc.) 

ii. Observing Legal Guidelines 
Members should also be aware of the Australian laws governing the use of social media, 
including the issues of defamation, privacy, child protection, discrimination, bullying and 
harassment, copyright and intellectual property. There are personal and legal consequences for 
individuals who breach these laws. 

On 10 December 2025, the Australian Government introduced new legislation that requires 
certain age-restricted social media platforms to restrict under 16s from creating and accessing 
accounts. Under 16s can still access publicly available content that does not require being 
logged into an account. The new laws are intended to protect young people from harmful 
content. To help support our youth members through the age restrictions transition and to 
understand the changes, refer to the website of the eSafety Commissioner 
(https://www.infrastructure.gov.au/media-communications/internet/online-safety/social-media-
minimum-age).    

  

https://www.infrastructure.gov.au/media-communications/internet/online-safety/social-media-minimum-age
https://www.infrastructure.gov.au/media-communications/internet/online-safety/social-media-minimum-age


 

 

iii. Observing Scouts NSW Guidelines 
When using social media, members should remember the Association’s high expectations of 
behaviour and not do anything on a social media platform that reflects poorly on them, on other 
individuals, or on the Association as a whole. Members are expected to act responsibly, with 
common sense and good judgment when using social media. 

Members are expected to behave in accordance with the Association’s policies, the Scout 
Promise and Law and the Adult Code of Conduct at all times. Therefore, whether they are 
“online” or “offline”, members should always: 

• Respect the dignity of themselves and others 
• Act with consideration and good judgement 
• Respect every individual’s right to privacy 
• Demonstrate a high degree of individual responsibility 
• Not use the Movement to promote their own beliefs, behaviours or practices, and 
• Adhere to all policies, procedures, expectations, and standards expected of members in 

relation to engaging with youth in a child-safe manner. 
 
Members must not engage in behaviour that raises a reasonable suspicion that they have 
engaged in, or will engage in, conduct that breaches any of the Association’s policies, or the 
other high standards that apply to adult members. 

When communicating using social media, members should make it clear they are expressing 
their own personal views, thoughts, and opinions, rather than the official view of the 
Association. 

Inappropriate use of social media includes: 

• Posting offensive, abusive, obscene, bullying, defamatory or derogatory material 
• Posting any content which may bring the organisation into disrepute 
• Posting personal contact information of members online 
• Disclosing confidential Scouts NSW information. 

 

iv. Representing Scouts in a positive manner 
Social media is considered an extension of the brand identity, and therefore it is expected 
members will adhere to brand guidelines and represent Scouts in a positive manner through 
both photos/videos and language used. Members must not tarnish the reputation/brand of 
Scouts or bring it into disrepute. 1 

Members are the current custodians of an iconic brand with more than a century of history and 
worldwide recognition – this is important to remember both when communicating and 

 

1 Scouts Australia Code of Conduct 



 

 

representing the Scouts brand, and when using the Scouts brand to your advantage to increase 
awareness of your Group.  

CONSENT AND CORRECT USE OF PHOTOS AND VIDEOS 

Written permission must be obtained before photos/videos are taken2. Permission is captured 
within a member registration form and/or event registration form. It is expected that all persons 
identifiable in images and videos posted to social media have provided consent to be published. 
DO NOT post photos with blurred faces or emojis on faces. If there is no consent or you are 
unsure, do not publish.  

Ensure that all images and videos visually represent Scouts in a positive light, and visually 
reflect correct implementation of brand guidelines, Association policies, procedures, rules and 
codes. Examples include: 

• Use reasonable judgement to determine if the photo/video is suitable for publishing. Does 
it reflect Scouts positively? Is it clear (not blurry)? Does the activity look 
fun/challenging/inclusive/safe? Sometimes, a still image of a moving activity may imply 
something different 

• Do not include images of people who do not align to Scout values or have negative public 
perception. If you unknowingly do so, you must remove as soon as you are able to 

• Ensure photos and videos show correct implementation of any safety requirements, for 
example helmets on bikes, harnesses when climbing, PFDs in water, etc 

• Never take photos/videos of any kind in sleeping, changing or bathing areas3  
• When writing captions, comments or other online information, use first name only, and do 

not share where someone lives, is educated, their age or other personal information. 

SETUP AND ADMINISTRATION OF SOCIAL MEDIA ACCOUNTS 

i. Scouts NSW official accounts 
Scouts NSW has an official Facebook, Instagram, TikTok, LinkedIn and YouTube accounts. 
These platforms serve to promote and advertise the work of the Association, to report on 
recent and upcoming events and to share other important and encouraging news. 

The Marketing and Communications Team at the Scouts NSW State Service Centre facilitates 
the Association's official social media accounts. 

All members are encouraged to contact the Marketing and Communications Team at 
communications@nsw.scouts.com.au if they wish to contribute material to the Scouts NSW 

 
2 (National Child Protection Policy, attachment F) 
3  (National Child Protection Policy, attachment F) 

mailto:communications@nsw.scouts.com.au


 

 

accounts. The Marketing and Communications Team reserves the right to remove posts which 
are deemed to be unsuitable for publishing. 

ii. Social Media accounts for a Group, Region or Event 
Many Scout Groups and Regions also have their own Facebook, Instagram or TikTok accounts. 
Creating and maintaining a social media account for your Group, Region or activity is a big 
responsibility. Members should abide by the following: 

• Restrictions may apply to the age of users, and it is your responsibility to know and abide 
by these restrictions 

• Accounts should be created as public/business where the social media platform has the 
functionality to do so. Public/business accounts allow users to “like” or “follow” the 
account without establishing a one-to-one personal connection. Adult members should 
never “friend” or “follow” youth members’ personal social media accounts 

• All social media accounts should be created using an official Scouts NSW email address, 
this aids in access and account recovery in the future if required 

• There should be at least two adult members as administrators who have access to the 
login, password, and oversight of a Scouts social media account at all times 

• The content of the page should be monitored regularly. Inappropriate posts should be 
removed quickly. Administrators of the page may be legally responsible for any harmful 
comments that are allowed to remain on the page 

• Members should never give out personal information about other members to anyone 
online4.  

MEDIA ENQUIRIES THROUGH SOCIAL MEDIA PLATFORMS 

Anyone who is approached by the media through a social media platform about Scouts should 
refer the journalist to the Marketing and Communications Manager on 0401 739 949,  
(02) 9735  9000 or communications@nsw.scouts.com.au. 5 

TWO ADULTS PRESENT (TWO DEEP LEADERSHIP) 

Scouts NSW’s Youth Protection Policy and Procedure requires that members avoid potentially 
compromising situations by ensuring, where reasonably practicable, that at least two adults are 
in attendance whilst supervising youth members (known as “Two Adults Present”)6. The reason 
for the existence of these guidelines is to protect our youth members and to protect our adult 
members from false allegations, claims of negligence and other liabilities, which may occur 
even if the adult member’s behaviour is innocent. 

 

4 Scout’s Australia Code of Conduct 
5 Scouts NSW Organisation & Information Handbook (O&I 46.3.2-46.3.5) 
6 Scouts NSW Youth Protection Policy and Procedure 

mailto:communications@nsw.scouts.com.au


 

 

Adult members must always observe “Two Adults Present”, which extends to interactions with 
youth members electronically, both online and via telephone. 

Adult members must not engage in one-on-one discussions with young people online or via 
telephone, for example through emails or social media direct messages (DMs), WhatsApp, 
texting or telephone conversations. This is the same as going into a private room with a young 
person and closing the door.  

If a circumstance does arise where an adult member needs to communicate with a youth 
member electronically, the communication must always include at least one other adult 
member or parent (for example, by “CCing” the other adult member in an email or including the 
other adult in a message thread). Failure to adhere to these measures will result in an 
approved outcome listed below. 

Two Adults Present and “friending” youth members on social media 

Adult members are not to establish any form of direct connection or relationship with youth 
members via personal social media accounts, for example, “friending” or “following”. This is to 
keep our youth members safe as well as to protect our adult members against any perceptions 
or claims of inappropriate behaviour, which can have a damaging effect on an individual both 
personally and professionally. 

Adult members should keep in mind that there are difficulties and risks associated with being 
friends with youth members online. 

Being “friends” with a youth member allows them access to the content you post, as well as 
the content that your friends may post. If there is material on your personal social media 
account that is not appropriate for a youth member to view, you are leaving yourself open to 
criticism. You may be inadvertently breaching your commitment to being a good role model to 
youth members at all times.  

As per these guidelines, it would be assumed that a social media account that represents 
Scouts officially would be created as a business profile, with a minimum of two adults in an 
administration role, and only post content that is relevant and appropriate, therefore it is 
considered acceptable for a youth member to “follow” a Scouts business profile.  

BREACHES OF TWO ADULTS PRESENT IN A SOCIAL MEDIA CONTEXT 

“Two Adults Present” is the foundation of Scouts NSW’s Youth Protection Policy and 
Procedure; it is of the utmost importance it is complied with. In the instance a breach of this 
requirement  becomes known, a report is to be made via the Know it, Live it, Log it link via 
https://www.scoutsnsw.com.au/log-a-matter. These measures are essential in an online 
environment and must be adhered to. Failure to do so can result in the outcomes listed below. 

https://www.scoutsnsw.com.au/log-a-matter


 

 

Once reported, a member of the YP&IM Team will triage the matter and determine the most 
appropriate course of action. The process is contained in the Management and Oversight of 
Behavioural Issues and Disputes Procedure (SNSW-14-PR-1020). 

Each matter will be individually reviewed and determined on its own circumstances and merits 
of the matter. Potential outcomes of a breach of “Two Adults Present” include but are not 
limited to: 

• Termination of Membership 
• Full or Partial Suspension of Membership 
• Extra Training 
• Formal Letter of Disapproval 
• Put on Notice 
• Any other actions deemed appropriate to the individual circumstances.  

CYBER BULLYING 

Scouts NSW is passionate about creating a respectful and inclusive environment, about 
supporting our members and keeping them safe, both online and offline. 

Cyber bullying is any kind of bullying or harassment carried out using technology. Cyber 
bullying may include: 

• Sharing embarrassing photos of a person online 
• Sending a person harassing calls, texts or emails 
• Posting derogatory or humiliating comments about a person online 
• Setting up fake profiles pretending to be another person. 

The Association does not tolerate any member being bullied, harassed or discriminated against. 

YOUTH PROTECTION CONCERNS 

If a social media account is the unknowing recipient of digital media that breaches any law or 
policy, call the Youth Protection team in the first instance for guidance. DO NOT forward or 
share it, as sharing/distributing such digital media can be subject to prosecution. 

All youth protection concerns should follow Scouts’ Know it, Live it, Log it Protocols and be 
reported. More information is available here: https://www.nsw.scouts.com.au/ youthprotection/ 

  

http://au.reachout.com/Cyberbullying#cyberbullying
http://www.nsw.scouts.com.au/


 

 

BREACHES OF THESE GUIDELINES (SOCIAL MEDIA USAGE-SPECIFIC) 

Scouts NSW is committed to the health, safety and wellbeing of its members. Any 
suspicions/allegations that a member is not abiding by these guidelines should be reported to 
the Scout Leader/Member who is next-in-charge. Breach of these guidelines will result in the 
Association taking disciplinary action. 

Where can I find out more? 

If you have more questions, please contact the Marketing and Communications Manager at 
communications@nsw.scouts.com.au 

mailto:communications@nsw.scouts.com.au

